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IThe Hesiness Momthly

Cera Products Looks For Mass-Market Breakthrough

By Len Lazarick

The Cera story beging with victims of
cholera in Bangladesh, moves on o sweal-
drenched, mascle-sore sthlees and, in s
miost recent pwvist, o drv-mouthed, headachy
suifTerers from Bangovers,

Founded seven years ago 1o market a
new oral rehydration product first developed
for the diarthea thar is one of tee worst kill-
rrs in developing nations, Cera Producis
hoopezs theat D15 line of powiders and drinks for
athletes, travelers and the sick are ready 1o
mike a mass-market breakthrough,

“1 want 1t in every home,” said Cera
president Charlene Rilkonen. Bur “i"s mst
=asy of a kol of companies would have done
in.”

So far Cera Products has been heavily
lest-marketing its line of rice-based oral
slectrolytes that correct hydration and re-
shOne -;..l‘.-|| Balamee and 1 |.|.|-|] e @ rar‘u."l_"r of
somditsnms, The products sene deve loped by
phiysicians & Johns Hopkins Hosplial and
are currently being sold w Hopkins, the
Mayo Clinic and several of the most presti-
gious teaching hospitals in the country,

“In*s a FI.'H:'HJ. all-armiimd, ;ll]-puqmm.!'
product to have in your medicine hag,” said
Fram Lessans, president of Baltimore-based
Pasaport Health UISA, a nationwide chiain
of clinies for overseas ravelers that provides
Ceralyie o its clients, “T's really o palat-
able product and it's got a lot of versatil-
ity.” I"ve had clients use it for jet lag,™

Advenmre Medical Kihs of Oakland,

Cherrtene fEikanen

Calif.. which sells wavel medicine products
1o migor corporanions and travel agencies,
has recently added CeraLyte o ats kits, re-
placing the packets of salis developed by
the World Health []'I'Fill"l.l.l'ﬂlii!ﬂl.
“Chiarlene really makes 3 grem pn.u.l-
o, said Amy Quark. president of the com-
pany fowmded by a Stanford University phy-
sician, “They're 30 pereent more effective
[than the WHO salis] because they're nce-
based™ and “they're Mavored wo people are
mors I1I..|.-I:,-' 1o s them.™
Whether products for iravelers suffer-

ing from “Montezuma's revenge,” the ¢ld-
erly laid low by an intgstinal virus, athleres
gushing sweat, or the overindulgent tha
have had their systems Mushed by alcohol,
“the principle behind all of them is the
same,” said Ritkonen, and the company uses
the same rice base for all its products,

Long-chain carbohydrates made from
rice have proved 1o be an ideal mediom 1o
restore hody salis, and clinical trals have
fownd them o be more eflective than the
glucose-based drinks that are heavily mar-
kered o mhleies.

Cera makes packers of Mavored pow-
der that can be mixed with water of juice of
cookied up as a beoth, and it has also devel-
opeed drnk-sized containers for imomediae
[TETCR

“All the water in the world doesa't have
the right properties,” sad Rikonen, who
says the sugary athletic drinks are at least
benter than water, “When you're having
sweid boss, youl shouldn't just replace inwilh
water.”

And while antimotiliny drugs hike
Inmasdinm can stop the symptoms of diar-
rhiea, they do livtle to resiore the lost badily
Muads needed w keep veins Mowing and cells
functioning properly,

“Something like thisis safe,” Ritkonen
said, “lewting the body naturally 1ake care
of aseli’,”

For Ritkonen, the company has been a
labor of love thar began im 1982 with er

first trip i Bangladesh. 1 got deathly ill,”
she said, "I didn'y know anything abour oral
rehydration,”

While Cera and s products have been
recognized by medical expents in clinical
irials at Hopking and Waler Reed Army
Medical Center, they haven't been recog-
nized yer by marketplace. “We're amall,”
waud Bakonen, whose office 1% in a ]mulp
inclusirial park. “We're @ linle bit of David
and Gaoliath,”

“1 considder what we've been doing as
test marker sabes)” she said. I's only this
year that she's hired 3 national sales man-
ager i sel up a disiribution network and
has begun redesigning the packaging 1o
mmake i meare atiractive for comsumer sales
in drug stores and supermarket aisles,

She's also been working with
McCormick & Co., the Maryland spice firm,
1o improse the flavoring of its products,

Cera's new hangover remedy, Hyrda-
1, iy b thee procluct that helps pet the com-
pany 1o register on the radar screens.

The |||.mul’a4.'1m'mg of all the products
1% hﬂ:ﬁ; handled h-:,- |'!||..1|'|I:q. ailgiche “.lr".'
land, but 1'd like 1o bring this back home
1 Maryland,” said Riikonen.

Shed also like o aurmcl msre inves-
tors o the company, in adedition o last year®s
“angel investor” whoe prefers 1o remain
anonymous. 1 didn't feel we were ready
for that until pow,” she said. 1 think we
could ke big,”



